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COVID-19 Impact Survey 
Responses Collected March 20-April 1, 2020 

Data reflect the responses at date collected 

110 Respondents, all museums closed by March 24  

25% 

17% 

6% 

39% 

13% 

Respondents by Region 
Eastern Ontario

Central Ontario

Metropolitan Toronto

Southwestern Ontario

Northern Ontario

4% 
1% 

55% 

38% 

1% 1% 

Respondents by Governance Type 
Conservation Authority

Federal Government

Municipal

Not-For-Profit (NFP)

Provincial Agency

Post-Secondary Institution

30% of respondents are Rural 

 A Dedicated Relief Fund 

 Digital Response Fund 

 Early Grant Release 

 Support programs for workers  Museums Need:  

74% have less than 3 

months of reserve funds 

63% losing ALL 

revenue for April 2020 

68% delayed or 

cancelled seasonal hiring 
 

Digital Engagement Strategy 

(% of respondents) 

Yes 

52% No 

35% 

Almost 

13% 
28% 

30% 

68% 

27% 

24% 

Staff Layoffs

Contracts affected (early ending or

cancellation, etc.)

Seasonal or Summer staff positions

with delayed or cancelled hiring

Positions with reduced hours

Level of staffing is unaffected at this

time

Types of Effects on Staffing 

(% of respondents) 

65% 

68% 

57% 

64% 

57% 

51% 

Admission Fees

Public Program Fees

School Groups

Gift Shop Sales

Space or Venue Rentals

Fundraising Events

Types of Revenue Lost 

(% of respondents) 


