THE AGENDA
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- The role of digital media and
Social networks

+ Trends: mini case studies

+ A new model? A more detailed
casSe Study

+ How might this apply to you?
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CONTEXT

i
what's conventional fundraising”?

S0 WHAT MAKES 4 Fuoaeiyg
APPROACH WNOVATIyE>*




THE CLASSICS

- Direct mail appeals
» MembersShips
- Canvassing/door-to-door

- Telemarketing

- Corporate Social reSponsibility
- Galas and auctions

- Foundation grants

- Major Gifts




Maybe they
Arem’ ¢
innovative,
out is that a
pad thing?

- Corporate Social resSponsibility
- Galas and auctions

* Foundation 5&3% + 'taf'f‘ talent
- Major Gifts B SN TSR

. _ High cost
- Direct mail appealS «____¥ Low response
- MembersShips

- Canvassing/door-to-door Annoying
Outsourced

+ Telemarketing ~—_ —7 | /"o coonse

Success hinges
on Board caliber
and engagement
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2. MARK ZUCKERBERG 3. JOHN AND LAURA 5. SERGEY BRIN AND
1. WARREN BUFFETT 2 . PAUL ALLEN
AND PRISCILLA CHAN ARNOLD 4 o ANNE WOJCICKI
$3.1-billion $498.8-million $423.4-million $309.1-million $222.g-million

6. MORTIMER , 9. SHELDON AND 10. G. DAVID
ZUCKERMAN EERED TS e o MIRIAM ADELSON GUNDLACH

$200-million $191.5-million $150-million $143-million $140-million



80 WHAT MAKES A FUNDRAISING

APPROACH ‘INNOVATIVE?"




THE ROLE OF NEW MEDIA
AND SOCIAL NETWORKS

- When we talk about 'innovation’

we are uSually talking about
how we can leverage these 2lst
century realities




CURRENT TRENDS

A Selection of mini case Studies

MICRG- DONATIONS

Sntts



PEER-T0- PEER FUNDRAISING

EARNJOUR C0OL.

Canadian Breast Cancer Foundation

CIBC 9 Run for the CUre




CROWDSOURCING




African Diasporan Arts: From Brooklyn to the World Stage!

by MoCADA

Home Updates[fE] Backers[fJ] Comments £}

Q Brooklyn, NY 4 Art

f share 2651 W Tweet <> Embed

Help take the Museum of Contemporary African
Diasporan Arts to an international audience with a new
online presence.

Museum of Contemporary African Diasporan Arts
(MoCADA)

341

backers

$50,135

pledged of $50,000 goal

0

seconds to go

Funding period
May 29, 2013 - Jul 18, 2013 (50 days)

ok Project by
,\.S 2 -
4750, MoCADA
- SET - Brooklyn, NY
¥ & o
‘-§' ¥ Contactme

[ First created - 3 backed
Ei Mocada Brooklyn 4734 friends

Website: mocada.org

See fulll hin




MODERNIZED KIDDIE PARTY

(9 ot 2 e N S—

# About WWF v What We Do v | Take Action » Events v  Mews & Reports ~ [llonate s MIWWF Store =

+Donate

* Wority Ging
* SrgRCanaR it

= Nerory

=1 Honau

= Lnique R

— Birthdays

s Give your child the gift of a sustainable future

Wihan Lity tumoa s 1ast year, sha mace a big decision: Instead of just o2 L’
Qetting Jots of toys for ner bithday, she wanied Lo make 3 dfference E‘ HOAGE
. e .

and help the anmals ehe loves. Her parents organized an CCHOuye
ety 50 Lily could b = good time and dunate 1o WAF-Canada

© ECHOage

Celebrate your child's hirthday
& help save species at risk!

Rz o
At her 6th birthday party Lily raised $153.42 for WWF and got a
Razor Scooter

@ FCHOR0e




MICRO-DONATIONS




Forever Fish

AboutPlanA | What we're doing . © Logn f &

Home - What we're doing - Natural Resources - Forever Fish - Donate

How to donate

— aTal R oaces You can donate to Forever Fish to help WWF and the Marine Conservation Society protect and
M ks save our precious sea life, oceans and beaches for future generations to enjoy.
Orkney Brown Crab

Protecting Turtles

WWF Celtic Sea TXT FISH3 TXT FISHS TXT FISH10
WWF RUMAKI TO 70205 TO 70205 TO 70205

School of Fish

D I S Texts cost £3 + your network’s standard SMS rate. A minimum of £2.52 of your £3 donation will go
Donate to WWF and Marine Conservation Society (MCS) to help save and protect the marine environment.
Wool Week Some network operators will pass on more.

Forever Fish
About Forever Fish
Meet the Fish
Our Partners
Big Beach Clean-Up
Fishy Fact Quiz




CORPORATE CHALLENGES

Gase Study



GCase Study

Tell us your
amazing idea

ACF17361
Sharing Dance-Learn to. Love to.

1 At Comevinsty Fun 6 gurg.

Quvyrg Pour 3 g beg)

o~ ey

About the Aviva Community
Fund

S W Y101 CAR CIwale SO DN RS M08 St
e 41000000




@ pepsirefreshproject  CurentLeaders How it Works  Refresh Blog Holp spread the word! ({8

Al © e ® &

CATEGORIES HEALTH ARTS & CULTURE FOOD & SHELTER THE PLANET NEIGHBORHOODS EDUCATION

CELEBRATE THE ARTS IN ALL ITS FORMS.

CURRENT LEADERS

$5,000 $25,000 $50,000 $250,000

RANKED #12 for $250K « Aris and Culture AMBASSADOR FOR ARTS & CULTURE

K Get 10,000 free musical instruments to Rebecca McQuigg Rigal
10,000 underprivileged kids Rebecca McQuigg Rigal writes

extensively about arts and culture,
new media, youth trends, and
fashion. Formerly a trend analyst at
the Creative Artist Agency, her work
RANKED #17 for $250K « Arts and Culture has appeared in C Magazine,

@ Convert an abandoned building to a Medie's Entorianment Spat, and

~ elsewhere.

T & Community Performing Arts Center.

MORE REBECCA MCQUIGG RIGAL ©




COAST TO COAST, Canadians have been
doing awesome things through the Pepsi Refresh
Project. So far, 29 grant recipients have rolled up
their sleeves for what they care most about.
Here'’s a look at the amazing things they're doing
to make their communities a better place.







Get Involved Routines Resources Performances Blog

/
SHARING

2

o ”
Sharingdance.ca is free, fun an 6€£ ,h"OlVCd!
involved today!

As a Dance Troupe Leader +

Do you love to dance? Do you love to
lead?

\Whether an expert or novice - Sharing
Dance has the tools for you to lead your

For Schools & Teachers +

As a Dancer




- It’s tough out
there..we need to
get creative y

- New take on peer-to- lj
peer framework

. Incentivised e
partnerships

conversSation UNIVERSITY

around arts funding

9
-\

Big Brothers Big Sisters

Parkinson Society Canada
Société Parkinson Canada




WHAT MIGHT IT MEAN FOR YOU?




Have your conventional
fundraiSing programs
plateaued?



IS your Board Short a few
titans of industry? Do you
struggle with Trustee
engagement in fundraising
activities?




Do you have an active and
committed community of
volunteersS or a vibrant
Social network?



Are you feeling pressSure to
assert your relevance to
the broader community”?



Did you anSwer

YES

to any or all of thoSe queStions?



John Dalrymple
Director, Strategic Initiatives
Canada’s National Rallet School
jdalrymple@nbs-enb.ca




