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Summary:Summary:

 Digitizing heritage collections, why and how?
 Succeeding through planning
 Publishing, Conversing and Telling Stories Online
 Obtaining funding 

(Ontario Government Representative)
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CHIN CHIN –– 1970s1970s--1980s1980s

 1972 – The National Inventory Program

 1982 – Canadian Heritage Information Network

 Result = basic knowledge of collections
 What, how many, where





CHIN CHIN –– 1990s1990s--20102010

 1995 – First Corporate / Professional Web site
 1999 – Artefacts Canada National Database
 2001 – Virtual Museum of Canada
 2009 – Redesign of Web sites, 3 portals:

 The Corporate site www.chin.gc.ca
 The Professional Exchange www.pro.rcip-chin.gc.ca
 The Virtual Museum of Canada www.virtualmuseum.ca



INFORMATIONINFORMATION

From 

Showing 

to 

Knowing

Image from :
http://techcrunch.com/2010/04/09/tagxedo/





Image :

http://images.digitalmedianet.com/2010/Week_27/qiyefdpb/st
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Establishing 
links between 

related 
information 

objects





Museum Content OnlineMuseum Content Online

Sources : 
 Department for Culture, Media and Sport (2010). « taking part », August 19.
 Museums. Libraries & Archives (2010). « Sector statistics », September 15.



Selected Tools and ResourcesSelected Tools and Resources
Creation, Management, Preservation and 
Presentation of digital heritage content

 Online course on documentation of heritage 
collections – why, how, tools and planning

 Core standards for Canadian museums
 Digitization best practice
 Information access through Artefacts Canada
 Information presentation and Funding for  

Virtual Exhibits in the Virtual Museum of 
Canada





More than 
ever…

We need 
Standards







RememberRemember……
 Collection digitization, more than 

ever
 Storytelling and Building 

Knowledge
 Standards and Best Practices
 Success is Planning



My Resource for Excellence.

Digital Access to Ontario’s Collections: 
From Digitization to Online Publishing

Part 2: Multi-publishing content



Social Media Social Media -- What is it?What is it?

 “Evolution of the Web”
 Social interaction, participation and 

contribution, personalization
 Use of technology allowing these activities: 

 blogs, podcasts, wikis, social networking sites, RSS feeds, 
tagging, photo and video sharing sites, etc.

+



Key Principles of Social MediaKey Principles of Social Media

Collaboration Collaboration 

ParticipationParticipation

User-generated contentUser-generated content

Social networkingSocial networking

DynamicDynamic

InteractivityInteractivity

DemocratizationDemocratization



 Among Canadians who use the Internet at 
home, two-thirds go online every day

 In February 2009, 21 million Canadians 
watched an average of 147 Internet videos 
per viewer, leading the world in digital video 
consumption

Should We Be Online?Should We Be Online?



Where Are the Canadians?Where Are the Canadians?
 Canada ranks number one for Internet 

engagement by its eldest citizens when 
compared to other countries around the world

 Two thirds of Canadians who use social media 
claim that they are important tools for 
maintaining and nurturing relationships



A Good Internet Visibility A Good Internet Visibility 
Is Essential for your OrganizationIs Essential for your Organization

 Increase your visibility / Awareness

 Enlarge your community

 Increase your walk-in visits

 Increase your support / Importance



Music and Podcast

Browsing

E-mail, Chat and voice

Productivity

Publishing, blog and picture

Search engine, Encyclopedia, Map

Social network

Video

Identify Social MediaIdentify Social Media

Source: Webware 100, 2008: http://www.webware.com/html/ww/100/2008/winners.html

Social bookmark



Listen Engage Contribute Generate 
Buzz

Socialize

Google alert
Twitter
RSS
Various  
aggregators

Twitter
Technorati
Backtype
Wikipedia
Yahoo 
Answers

YouTube
Ning
MySpace
Flickr

Twitter
YouTube
Digg
Stumbleupo
n
Friend feed

Ning
MySpace
Facebook
LinkedIn

Your Week

Do I have time Do I have time ??

Less time
More 
time



Developed by:
Thierry Arsenault

Online Marketing Specialist

Canadian Heritage Information Network 
(CHIN)



CHIN Website



Your 
Museum



 Keep it short

 Keep it engaging

 Inspire, don’t just educate

 Deliver key messages early

 Include a call to action and a link

Key Principles When Key Principles When 
Communicating a storyCommunicating a story



Keep in mindKeep in mind……

 Social Media can benefit small museums at little to 
no cost

 Recognize that even if museums ignore social 
media, they WILL have a presence there!
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